Zurich Life Insurance (Hong Kong)

Protecting your future
and beyond
Get to know Magnitude, and why it is a game changer
amongst ILAS products

Supplement for Benchmark Wealth Management Awards 2021 –
Investment-linked assurance scheme (ILAS)
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Did you know,
that it’s possible to turn a
life policy into a legacy?
Yes, it is. With Zurich. We have pioneered a brand-new
insurance solution that goes beyond protecting your future
to doing the same for your loved ones across generations –
through the continuous means of “wealth transfer”.

“Create a brighter future
together”
Zurich Insurance’s brand promise
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Wealth transfer and life
insurance – what’s new?
Wealth transfer is not a new concept in insurance. People
have always used life insurance as part of a strategy to
build and transfer wealth.
Many would take out a life and savings policy (Class A participating
products in insurance speak), so that when they die, their family or
beneficiary will be bequeathed a death benefit that is usually higher
than the total premium paid.
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But what if we wish to
pass on our wealth
before we die?
What if we want to extend our policy to provide a
continuous, growing protection for our children,
grandchildren, great-grandchildren, and beyond?
Well, you are not the only one. Wealth succession planning is
popular in Chinese culture. Chinese work hard to accumulate wealth
- and work equally hard to plan and pass on their accumulated
wealth to the next generation, and those after.
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That is why Zurich
pioneered Magnitude –
a game-changing life insurance policy with investment
and wealth transfer elements that provide crossgeneration insurance protection as well as investment
options to help you grow and transfer wealth.
Magnitude is the first-ever ILAS (Investment-Linked Assurance
Scheme) life insurance policy (Class C products) issued in Hong
Kong to feature a coveted wealth transfer component. Supporting
customers’ succession wishes and legacy goals, the unique-inmarket ILAS product carries the dual benefits of allowing multiple
changes to policyholder and the life insured over a maximum term of
150 years, while providing flexible investment options to suit
different financial needs in different life stage.

Turning a life policy into an enduring legacy – it’s possible with
Zurich’s Magnitude! !
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But why now?
High demands of ILAS – despite the challenges brought on by

Low supply of ILAS – given high resource

the pandemic, ILAS products are showing a strong demand, especially
in the last year.

commitment to launch ILAS products, the number
of ILAS products launched annually is
consistently low.

Number of new ILAS in the market @
190%

165%

2016

2017

2018

2019

2020

2021

5

2

1

0

1

2

140%

Class C
products
(ILAS)

Low Interest Rate – market rates have
been kept very low for many years, driving
customers to look for better investment return in
general.

90%

52%

Class A
products

36%

40%

9%

19%

17%

-10%

-2%
-17%

-60%

High life expectancy – Hong Kong’s

-29%

-38%

# IA website (www.ia.org.hk) new business statistics, compiled based on the annualized premium equivalent (“APE”).
@ SFC website (www.sfc.hk), a summary based on the ILAS authorization date shown in the website.
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world-leading life expectancy is prompting
people to search for better retirement and wealth
succession planning.
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And why Zurich?
The city is better served than ever by our newly opened HK subsidiary office

>30

Zurich Life Insurance (Hong Kong) Limited ("Zurich Life"), a new local subsidiary under Zurich
Group, was recently granted a life insurer’s license by the Hong Kong Insurance Authority. The new
license means Zurich – now no longer restricted by regulations of its overseas license – can deliver
products and solutions that are better-tailored to the demands and needs of our customers here.
And together with decades of experience in the life business gained from our previous branch
operations, will further accelerate our growth of the new local sub.

experience in ILAS
Our first ILAS product was
launched in Aug 1990.
Zurich is one of the few
insurers to have served
this product for as long
(over 30 years) 3.

5th

PLAYER

in the Hong
Kong ILAS
market 1.
1

Provisional statistics of the Insurance Authority on
Hong Kong long term insurance business from
January to December 2020, based on the number
of policies and premiums of in-force business of
investment-linked life insurance.

2

IA website (www.ia.org.hk) in-force business
statistics, compiled based on the annualized
premium equivalent (“APE”).

3

SFC website (www.sfc.hk), a summary based on
the ILAS authorization date shown in the website
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years of

ILAS

products launched

65,475
ILAS policy in-force, as of
2021 Q2 2.

since Aug 1990, (the year
SFC began authorizing
ILAS), ranking us

2nd in the market .
3

7

© Zurich

Who does Magnitude serve?
The affluent mass looking to:

Grow an
education fund
Accumulate
wealth

Plan for
retirement

Transfer wealth to
future generations

z
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Magnitude’s key features
Quality Investment
Choices

Premium
Payment Term
10/15/20/25 years

Low Applicable
Fees & Charges

from globally
renowned fund houses

Magnitude is a regular premium
ILAS with 4 premium payment
term choices.
On top of providing death benefit protection,
regular premium - minus applicable fees and
charges - are allocated to policyholder’s
investment fund choices to support financial
planning in the medium to long run.

2nd lowest in market

Welcome & loyalty
bonus

No Policy Fees

Enhance investment
return

No Switching Fees

Great Flexibility

or limit to number of
switches of
investment choice

caters to withdrawal
and premium holiday

Charges & fees 2nd lowest among 9 similar
products in market.
150 Year Max
Policy Term
enable effective wealth
management and
transfer

Death benefit
Guaranteed at total
premiums paid

Accidental death
benefit
Guaranteed at total
premiums paid
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What makes Magnitude
so innovative?
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Unique 3-in-1 Product
Investment, Life Insurance, Wealth Succession
Until Magnitude came along, wealth transfer is a life policy feature limited only to
Class A (life & annuity) insurance products. Now, for the first time ever, Zurich
has created a Class C (ILAS) product with wealth transfer components, giving
policyholders the best of both wealth creation and wealth succession worlds.
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Investment
Ownership

Unlike Class A life savings plans, with Magnitude, policyholders control their own
investment choices according to their unique preferences and circumstances.

Investment
Flexibility

Policyholder can appraise and switch their choice of investment funds 24/7 via
the MyZurich Life online platform, with no switching fees and no limit to the
number of switches.

Investment
Transparency

All gains and losses, applicable fees and charges are clearly disclosed to the
policyholder, with latest details available 24/7 via the MyZurich Life online
platform.
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Wealth creation via wealth transfer
Policyholder, while alive, may request for a change of life insured
after the 10th policy year. When this succession takes place and
the life insured is changed, the cost of insurance may decrease as a
result, which means more of the investment unit may go towards
investment, leading to a chance of higher gains.
The applicable cost of insurance is determined based on the new life insured’s attained
age, gender, and class of risk (smoking status) for the remaining term of the policy. If
succession means a younger life insured will take over the policy, the cost of insurance
could be made lower, and hence enhancing the policy value!!
Beyond facilitating wealth transfer to next generations, Magnitude can bolster further
creation of wealth.

Investment
Ownership
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Lower costs
of Insurance

More unit goes
towards investment

Further wealth
creation
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Dollar-Cost Averaging
Magnitude, which allows for wealth transfer spanning 5
generations and maximum 150 years, can facilitate a highly even
spread of risks while reducing investment volatility.
Dollar-cost averaging is a reduction of market risk through regular investments over a
prolonged period.

Cutting-edge digital integration
Two new digital platforms to connect customers and
independent financial advisors (IFAs) seamlessly
MyZurich Life – 24/7 online platform that let customers access, manage, view and
review policies, check premium payment records, evaluate and amend latest
investment portfolio to meet their financial targets

ZOOM – first-in-market mobile app developed to help IFAs and brokers perform
easy financial and risk assessments and efficiently formulate proposals for customers.
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Case Study 1 –

Retirement Planning
Net Gain
Total premium paid by Adam : HKD 100,000 x 20 years = HKD 2,000, 000
Total withdrawal made by Adam : HKD 15,000 x 12 months x 15 years = HKD2,700,000
Policy Year O

Adam buys policy
Mon-smoker, married with no children

HKD 6,400,240 = 320% of total premium paid

(Surrender value + Withdrawal – Total premium paid)
(HKD 5,700,240 + HKD2,700,000 – HKD2,000,000)

Policy Year 30

Policy Year 45

Adam retires

Adam passes policy to wife

Age 65

Age 80

Age 35
Policy owner: Adam / Life insured: Adam

Age 35 Purchases a Magnitude policy (20year PPT) with annual premium of HKD 100,000

Age 65 Adam makes monthly regular
withdrawal of HKD 15,000 at age 65 for 15
years, a supplement to his retirement income

Remark: Illustration values are based on an assuming net rate of return of 6% p.a.
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Age 80 Adam surrenders the policy, as a gift to his wife
Projected Surrender Value: HKD 5,700,240
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Case Study 2 –

Retirement Planning + Wealth Transfer
Total premium paid by Ben: HKD 100,000 x 20 years = HKD 2,000,000
Total withdrawal made by Ben: HKD 15,000 x 12 months x 15 years = HKD 2,700,000
Total withdrawal made by Carl: HKD 15,000 x 12 months x 15 years = HKD 2,700,000
Policy Year O

Net Gain

HKD 31,457,806 = 1,573% of total premium paid

(Surrender value + Withdrawal x 2 – Total premium paid)
(HKD 28,057,806 + HKD2,700,000 x 2 – HKD2,000,000)

Policy Year 45

Policy Year 85

1st Generation - Ben

2nd Generation - Carl

3rd Generation - David

Age 35 – 45
Policy owner: Ben
Life insured: Ben

Age 45 - 80
Policy owner: Carl
Life insured: David

Age 45
Policy owner: David
Life insured: David

Age 45 Carl becomes the owner of

Age 45 David becomes the policyholder

the policy. Carl’s 5-year-old son David
becomes the life insured.

and since he has no kids, he decides to
surrender the policy and buys a house

Age 45 – 80
Policy owner: Ben
Life insured: Carl

Age 35 Ben purchases a Magnitude policy (20-year PPT) with annual
premium of HKD 100,000

Age 45 In the 10th policy year, Ben changed the life insured to Carl, then 10
years old.

Age 65 Ben retires and decides to make monthly withdrawal of HKD 15,000
for 15 years, a supplement to his retirement income.

Age 80 Ben can do 2 things: he can either transfer policy ownership to Carl,
or he could surrender the policy.

Transfer scenario: Policy projected value = HKD 5,895,166
(Surrender without wealth transfer scenario: Surrender value = HKD 5,700,240)

Carl decides to transfer the policy to his son
Remark: Illustration values are based on an assuming net rate of return of 6% p.a.
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Age 65 Carl retires and decides to
make monthly withdrawal of HK$15,000
for 15 years, a supplement to his
retirement income.

Projected Surrender value:
HKD 28,057,806

Age 80 Carl transfers the ownership
of his policy to David.
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Our Holistic Marketing Strategy
In delivering “a brighter future” through
Magnitude, we planned a careful schedule of
marketing activities beginning with a press event
in June which garnered 6 print + 38 online
coverage across major publications, amassing
equivalent to HKD 340K of earned media value.
This was promptly followed by an above-andbelow-the-line advertising campaign.
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Samples of Press Coverage
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Samples of Press Coverage
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Above-the-line + below-the-line efforts
Given the strict marketing regulations applied to ILAS products by SFC, we were unable to run above-the-line ads
dedicated to Magnitude. However, we did produce a new corporate website and corporate TVC to coincide with
Magnitude’s launch in order boost the overall image of our life business.

New Zurich
corporate video &
advertising

https://www.youtube.com/watch?v=ALfIuqqfErc
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Revamped
Zurich website

https://life.zurich.com.hk/en/
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Above-the-line + below-the-line efforts

“Partner Bulletin”
with Investment insights
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Bilingual
product material

Social Media
Content Marketing
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Engagement Events & Workshops
Independent Financial Advisers and brokers are Magnitude’s main sales channel. Since
the product’s inception, multiple events with different brokerage firms were held to
introduce the product and to inspire confidence in its potential.
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Business performance
Magnitude, launched in June 2021,
has already outperformed the initial
sales target – proving the exceptional
potential of the product.
Given Zurich’s solid global reputation in life
products, our over 30 years of experience in ILAS,
plus the lack of supply in market yet a tremendous
appetite for ILAS products - especially as shown
over the last year as per figures in Slide 7 – we
project phenomenal potential and sustained
above-target performance for Magnitude.
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Celebrating
60 years of presence
in Hong Kong
Zurich is shaping a future in which we can all thrive
Zurich’s presence in Hong Kong dates back to 1961.
Since then, we have been providing the city with a diverse range of
general insurance and life insurance solutions, tending intimately
and flexibly to the insurance, protection and investment needs of
our individual, commercial and corporate customers.
Headquartered in Zurich, Switzerland, we are one of the world’s most
experienced insurers. We’re building on this legacy to serve the
needs of our customers, employees, partners and communities.
Working together, we can help ensure they’re better equipped to
deal with the dramatic changes happening in society; whether
driven by climate change or the effects of technology.
To learn more about Zurich Hong Kong’s life insurance visit
https://life.zurich.com.hk/en/
Confidential \ Non Personal Data
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Appendix: About Zurich Group
▪ Zurich was founded in 1872.
▪ Headquartered in Zurich, Switzerland, one of the
world’s most experienced insurers.

~ 55,000

Founded in

▪ Provides a wide range of property & casualty, and

employees

1872

life insurance products and services in over 215
countries/territories.

215+
Countries and
territories

Our performance (as at Dec 31, 2020) :

USD
4.2bn

2020 BOP breakdown

30%

Business
Operating Profit
(BOP)

42%

28%

P&C
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Life

AA/
stable

USD
USD
38.3bn 303bn >50mil

S&P’s financial
strength rating on
Zurich Insurance
Company Ltd

Shareholders’
Equity

Assets Under
Management

Global customers

Farmers
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Appendix: Magnitude
How does it work?
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Appendix: Magnitude applications: To support retirement planning
Case 1: accumulation and deaccumulation to support retirement planning (Base case without change of life insured)
Assuming net rate of return of 6% p.a.

Accumulated
Withdrawal Amount
(HKD)

Surrender Value

Death Benefit

Policy year

ANB

Total
Premium Paid (HKD)

1
2
3
4
5
10
15
20
25
30
35

36
37
38
39
40
45
50
55
60
65
70

100,000
200,000
300,000
400,000
500,000
1,000,000
1,500,000
2,000,000
2,000,000
2,000,000
2,000,000

900,000

53,501
125,082
215,191
333,075
438,014
1,165,891
2,018,136
3,335,474
4,126,937
5,102,280
5,276,040

124,075
225,573
325,516
429,900
538,896
1,228,527
2,119,042
3,502,247
4,333,284
5,357,394
5,539,843

40

75

2,000,000

1,800,000

5,477,158

5,751,015

45

80

2,000,000

2,700,000

5,700,240

5,985,252

Remark: Illustration values are based on an assuming net rate of return of 6% p.a.
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Appendix: Magnitude applications:
Retirement and Wealth Transfer among Generations
Policy
year
1
2
3
4
5
10
15
20
25
30
35
40
45
50
55
60
65
70
75
80
85

Life
Insured

Ben

Carl

David

ANB
Ben

Carl

36
37
38
39
40
45
50
55
60
65
70
75
80
85
90
95
100
105
110
115
120

1
2
3
4
5
10
15
20
25
30
35
40
45
50
55
60
65
70
75
80
85

David

Unborn

5
10
15
20
25
30
35
40
45

Total Premium
Paid (HKD)
100,000
200,000
300,000
400,000
500,000
1,000,000
1,500,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000
2,000,000

Remark: Illustration values are based on an assuming net rate of return of 6% p.a.
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Accumulated Withdrawal Amount (HKD)

Assuming net rate of return of 6% p.a.

Ben

Carl

Total

Surrender Value

Death Benefit

900,000
1,800,000
2,700,000
2,700,000
2,700,000
2,700,000
2,700,000
2,700,000
2,700,000
2,700,000
2,700,000

900,000
1,800,000
2,700,000
2,700,000

900,000
1,800,000
2,700,000
2,700,000
2,700,000
2,700,000
2,700,000
3,600,000
4,500,000
5,400,000
5,400,000

53,501
125,082
215,191
333,075
438,014
1,165,891
2,021,419
3,345,176
4,147,009
5,139,555
5,341,158
5,589,188
5,895,166
7,314,807
9,073,698
11,252,274
13,949,426
16,261,248
19,120,738
22,656,856
28,057,806

124,075
225,573
325,516
429,900
538,896
1,228,527
2,122,490
3,512,434
4,354,359
5,396,533
5,608,216
5,868,647
6,189,924
7,680,548
9,527,383
11,814,888
14,646,897
17,074,310
20,076,775
23,789,699
29,460,696
28

© Zurich

Thank you
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